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A Geographerôs role in a Google Maps World
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It is a good time to be a Geographer.



Microsoft, Google, Yahoo, and others are pushing 

geographic awareness to the general public

Providing Image Basemaps for the World

. . . They are Demonstrating the Reach and Value of the Web Environment

For Consumer Focused Geospatial 

Visualization and Mashups
Their Vision is to Georeference

All Content on the Web

. . . One More Aspect of Search


